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The importance of content is sometimes
ignored but it can be a gamechanger. As
business owners, project managers, and web
developers, we realize how time-consuming
it can be to scribble down thoughts and
plans before moving on to more interesting
tasks like reviewing colorful mock-ups and
designing prototypes. Consider our website
content creation to-do list before starting
your content creation adventure. Your
company's lead generation potential will be
maximized if it builds a website on a
foundation of high-quality content.

Content 

Follow the content checklist below to set
the groundwork for an efficient website

and subsequent marketing approach.



Features of 
Exceptional 

Endearing 
Nobody has time to read
uninteresting information,
whether it's on your
website's homepage, the
About Us page, or the
articles on your blog.
Maintain your audience's
interest by writing in a
conversational tone, with
short paragraphs, plenty of
examples, and a touch of
humor where appropriate.

Call to Action 
Every piece of content on
your website should serve
a purpose. It must have a
clear aim and must
persuade visitors to take
action. This implies that you
must add a relevant call to
action, also known as a
CTA, on every page and
use your content to direct
your visitors in the right
way.

Clarity 
Your message should always be clear
and easy to grasp, no matter what
website page or material you're
writing. Avoid using needlessly long
sentences, complex vocabulary, or
jargon to achieve clarity. Instead,
speak your target audience's
language and make them feel at ease
on your website.

Integrity 
Your message will not have an impact
on your audience until you exhibit
trustworthiness in your material. Make
sure your material has a professional
tone that resonates with your
audience if you want it to be trusted.
Avoid typos, grammatical errors, and
other faults that make you appear
unprofessional. Stats, research, and
examples should be used to back up
your claims so that your readers know
you're not making things up.

Application 
Using unrelated examples or
terminologies in your article is the
quickest way to lose your viewers. So,
make sure your material is relevant to
your audience's interests and
demands.

CONTENT  



 
Market your core value proposition on the homepage header.
Include a call to action in the header.
Include the logos of current and previous clients under the header
to increase credibility.
Provide a brief overview of your company and a link to the About
Us page.
Discuss the main aspects of your product/service and how they
relate to its core benefits.
Distribute testimonials.
Disseminate case study highlights and provide links to in-depth
investigations.

 
Tell your brand's story but tie it to your customers' ambitions.
Introduce your readers to the people who work for your company.
Discuss your most notable accomplishments as well as your long-
term goals.

Make distinct pages for each of your product's or service's primary
features.
Connect the features to their main benefits.
Target long-tail keywords on your features pages.
Give your features familiar names that your audience will
recognize.

 
Write brief introduction paragraphs.
Optimize your pages for your primary keywords as well as long-tail
variations of those keywords.
Incorporate images, screenshots, and videos into your work.
Provide evidence, examples, and expert quotes to back up your
claims.
Include internal links to the relevant feature pages on your blog
pages.

Content Checklist

Website Homepage

About Us Page

Product/Service Features

Blog Pages



 
Good design ensures that web content is presented
in the best possible way across various devices and
user configurations. This usually entails a lot more

work, but it's well worth it.

Design

Design Template and Wireframing 
Depending on the platform chosen for hosting the website, you can
either search for or create an appropriate design template for your
website. The design template will serve as the foundation for the

website's design. You can either choose from existing sources that offer
paid templates or have the in-house team design it for you.

 
 
 

Brand style guide 
This provides uniformity in all of your design elements as they relate to
and maintain your brand identity. The color scheme specifications, font
guides (styles and sizes), iconography, logo variables, imagery styles,

and so on are all included in the guide.

Prototypes and screen flows 
Prototypes are mockups of the actual web design that allow developers
to understand the navigation, interactions, gestures, and intended user
behavior of your online design. Screen flows also assist developers in

understanding how specific features function and interact with the rest of
the design.

 
 
 

Design assets 
They contain items such as your prototype, screen flows, icons, and

pictures, to name a few. When submitting your design assets, be sure to
specify a consistent naming system for your design files to facilitate

smoother cooperation when development begins.



Preview The Site 
View your site in Firefox, Chrome,
Safari, Internet Explorer/Microsoft

Edge, and any legacy browser your
client wants to support to identify

cross-browser compatibility issues.
Examine images and videos in

particular.
 
 
 

Responsive Design 
Mobile traffic is increasing, so

having a site that looks good on
mobile devices is essential. To

ensure an optimal user experience,
test your design on various devices
(phones and tablets) and platforms
(Android, iOS) and/or use a service

like MobileTest.me.
 
 
 

Google Mobile Testing
In addition to manual testing,

Google provides a mobile testing
tool with a wealth of feedback.

Simply enter your URL and it will
perform a thorough analysis of

your website.

Image Optimization
Reducing image size as much as

possible (while maintaining quality)
will improve page load time and,
as a result, user experience and

SEO. TinyPNG and RIOT can help
you with this.

 
 
 

Favicon
A favicon, which appears in

browser tabs and makes you look
more professional, is one of the

most frequently overlooked
aspects of website design.

Fortunately, Favicomatic can easily
create one for you.

 
 
 

Link Header Logo to
Homepage 

First and foremost, ensure that
your company logo appears in the
header. Second, ensure that it links

back to the home page so that
users can quickly return there.



Functionality
Before launching a new website, it's vital to test its

functionality. Before you start getting visitors and traffic
to your website, it's important to ensure it works

properly.

Website functionality refers to how your
website functions and what it can

accomplish. The last thing you want is
for a button to fail and crash because

the link is broken, or for someone to try
to buy your product or service and the

payment fails, causing the new
consumer to depart.

Forms Verification
 

Verify that they send and
that you receive all the

information. Particularly
important are inquiry and

contact forms, which allow
new customers to make
contact. Check that the

Thank You and Confirmation
messages are visible.

Contact

The 'Contact Us' page is
one of the most important
on your entire website.
Make it clear and simple
how to get in touch.
Contact information must
be correct and easily
visible.



Payments
Check payments are

accepted. Make certain that
you are not in testing mode.

 
 
 

Legal Pages
There are several legal

pages that your website will
require. GDPR, Privacy

Policies, Terms of Service,
and so on.

 
 
 

404 Pages
404 are error messages that

occur when a page is not
found. When the server is
unable to locate the URL

requested by the user, this
message is displayed.

Reduce bounce rate and
keep users on your website
by creating a custom 404

page that is both
entertaining and useful.

 
 
 
 

Test Data
Check that all of the data is

correct and that there are
no missing "Lorem Ipsum"

placeholders.

Page Load Speed
Page speed is a
measurement of how quickly
your website's content loads.
Viewers may not wait for the
page to load if your site is
slow.

Content and Links
Broken links are detrimental
to both SEO and the user
experience. Examine the
internal links. Examine the
external links Make sure your
spelling, grammar, and
punctuation are correct.

Review Autoresponders
Make sure that any
automatic emails you have
set up are functioning
properly.

Evaluate Third-Party
Applications
If you're utilising third-party
solutions for CRM,
ecommerce, marketing, or
anything else, double-check
that they're on-site and
doing what they're supposed
to.



SEO
The visibility of your website depends on
SEO (Search Engine Optimization). It's a
crucial way of proving your site's
relevance to users and their search queries
to Google and other search engines.

SEO Basics Checklist

Setup the Google
Search Console
The Google Search
Console is a VERY
powerful free SEO tool.

Install Bing Webmaster
Tools 
Bing gets approximately
1 billion visitors per
month. So, it’s worth
optimizing for.

Setup Google
Analytics 
Google Analytics is the
BEST way to see how
people find (and use)
your site.

Install Yoast SEO
(WordPress Users Only)
Yoast is the most
popular SEO plugin on
the planet. Yoast makes
it super easy to optimize
your WordPress site for
search engines.

  Keyword Research Checklist

Discover Long Tail Keywords With
“Google Suggest” 
Because these keywords come
straight from Google, you KNOW
that people are searching for them.
This means that they make great
keywords to optimize your site
around.

Find Solid Keywords In The
Google Keyword Planner
It’s technically designed for Google
Ads. That said, it’s still VERY useful
for SEO keyword research.

Tap Into Online Communities 
Reddit, Quora, forums and other
online communities are excellent
places to find keywords.

Identify Low Competition
Keywords With KWFinder
KWFinder is a freemium keyword
research tool.

Find “Question Keywords” With
Answer The Public
Question Keywords are PERFECT for
blog posts and articles.



Identify Crawl Errors 
A “Crawl Error” means
that Google has trouble
viewing a page on your
site and if they can’t view
your page, it’s not gonna
rank for anything.

Find Out How Google
Views Your Page 
We recommend using the
Google Search Console’s
“Inspect URL” feature.

Fix Broken Links 
Broken links can REALLY hurt
your SEO.

Secure Your Site With HTTPS
HTTPS is a confirmed Google
ranking signal.

Check Your Site’s Loading
Speed 
PageSpeed Insights is a free
tool lets you know how quickly
your site loads for desktop and
mobile users

Include Your Keyword 
in Your URL
Your URL helps Google
understand what your page is
all about. Plus, a keyword-rich
URL can improve your organic
CTR.

Use Short URLs
Keep your URLs as short as
possible.

Front-Load Your Keyword In
Your Title Tag
Specifically, you want to put
your keyword in the front of
your title tag whenever
possible.

Embed Title Tag Modifiers
Title Tag Modifiers are words
and phrases to add to your title
tag.

On-Page SEO Checklist

Use Your Keyword Once
In The First 150 Words
Google puts more weight
on the first 100-150 words
of your page.

Use Your Keyword in H1,
H2 or H3 Tags
Make sure to include your
keyword in H1, H2 or H3
tags.

Use External Links
Make sure to link out to 5-
8 authority sites in your
article.

Use Internal Links
Whenever you publish a
new piece of content, link
to 2-5 other pages on your
site.

Technical SEO Checklist

https://developers.google.com/speed/pagespeed/insights/


Marketing
Web marketing is about delivering useful
content at just the precise moment that a

buyer needs it..

SET UP NEWSLETTER
SIGNUPS 
Have you included a signup
form in all critical locations?
Consider not only pages, but
also popups and other forms
of prompting. Check out
SumoMe for a plethora of
options for expanding your
list.

INTEGRATE EMAIL
MARKETING SUPPLIER
When you include a form,
make sure it has a place to
go and that email collection
works properly. MailChimp is
a popular tool in this field.

INCORPORATE SOCIAL
ICONS
Examine your social icons for
completeness, functionality,
and consistency as well as
whether they are pointing to
the correct addresses.
Furthermore, if you haven't
already, investigate whether
social sharing is appropriate
for you if everything is working
as it should.

CHECK OUT SOCIAL
PROFILES
Check any of the site's social
profiles while you're at it for
design consistency and to
ensure that all information
found on there is accurate
and up to date



DOCUMENTATION 
Gather all necessary documentation for a successful handover
to the client, including
      Login names and passwords
      Hosting information
      Database information
      FTP credentials
      Login information for other accounts (email marketing
      provider, social media, etc.)
      Expiration dates of paid plugins
      How-to guides for using the site
      Debrief on next steps

TRANSFER PAYMENTS
If any site-related fees (hosting, plugins, etc.) are still in your
name, make sure to forward them to the customer.

FOLLOW-UP TIMELINE
Set up a follow-up call or meeting with the client to handle
any issues or new work requests that may arise in the future.'

INVOICE Posted
Probably the most enjoyable aspect of the whole thing. When
you are paid for your work and effort. You've worked hard for
it, so take it in.

Celebrate your accomplishments, you are ready to Go!

Organization
Congratulations, you've completed the task!
The new site is available online and is open to the
public.  The real work begins now!



Know More About Us ! 

MACFORD DIGITAL

WEBSITE OFFERS GET IN TOUCH

SINCE ITS INCEPTION, MACFORD DIGITAL HAS GROWN ITS BUSINESS BY
CREATING THE BEST WEBSITE DESIGNS AND EMPLOYING THE MOST

EFFECTIVE DIGITAL MARKETING STRATEGIES. 
 

THE AGENCY, FOUNDED IN DIGITAL, CONTINUES TO WORK WITH THE
WORLD'S TOP BRANDS AND FORWARD-THINKING ENTREPRENEURS TO

DESIGN AND DEVELOP HIGHER WEB PLATFORMS.
 

MACFORD'S RESULTS-DRIVEN TEAM CAN CREATE CAPTIVATING AND
CONVERTING WEBSITES FOR YOU. WEBSITE DESIGN, DEVELOPMENT, AND

SEO SERVICES WILL TRANSFORM YOUR WEBSITE INTO AN EFFECTIVE
CHANNEL FOR GENERATING LEADS FOR YOUR COMPANY.

 
WHAT SERVICES DO WE OFFER?

-WEBSITE DESIGN 
-CONTENT CREATION
-VIDEO PRODUCTION
-DIGITAL MARKETING

-BRANDING & GRAPHIC DESIGN
 
 

Contact us today to help your business 
Stand Out & Grow!

http://macford.org/webdesign
mailto:support@macford.org

